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Websites should have a purpose

Web metrics and web metrics analysis help you to
know If your site is meeting that purpose.

Just like in the dashboard of your car, the data
Indicates key information about performance.

How much traffic (or people) did my site have?

Where did that traffic come from?
What did those people do on my site?

How does it effect my business?



Basic web metrics

Visit:
A time when a person came to your website.

Page view:
A person viewed a page on your website.
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rowser.
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Hits look impressive but they are not an accurate metric of success.



Other web metrics

Referral:

A person entered your site by clicking a link on another
site.

Conversion:

A person did a key activity on your site that you want
them to do.



Types of web traffic reporting

Web server log file analysis
Old-school, but provides basics.
Usually provided by your hosting company.
Can include a lot of non-human traffic in your data.

Page tagging with JavaScript

Much better than log files at excluding non-human traffic.
Reporting is easier to access and friendlier to use.
Gets you to actionable data faster.

Provided free by Google.
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How Google works

Google operates on a surprisingly simple premise:
provide the most relevant results for every search.

How does Google do this?
1) Trust that people build websites about what they do.

2) Visit every website and record the text in the page titles, paragraph
headings and first paragraph to get a sense of what the site is about.

3) When a person searches for a keyword, offer links to sites with
these words in the page title and headings.

4) If people searching click on a linked site, learn this is a good search
result for the keywords searched.



Questions, other topics, interactive session



